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We want to be a sustainable frontrunner

with positive impact

on our people and our planet

* * * 

Wij willen een duurzame koploper zijn

met positieve impact

op onze mensen en onze planeet

* * * 

Nous voulons être un leader durable

avec un impact positif

sur nos personnes et notre planète
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TIMELINE

2010 2015

1st cycle

2010-2015

Set the basis

2nd Cycle

2015-2020

Strategy 2020

3th cycle

2020-2025

Strategy 2025

2020 2025 2030

S
U

S
T
. 

S
T

R
A

T
E

G
Y

S
U

S
T
. 

R
E

P
O

R
T

10

27 /01/2023

CSR-report 

2023



STAKEHOLDERS

27/01/23



STAKEHOLDERS

27/01/23



STRATEGY 

27/01/23



STRATEGY 

27/01/23



TEAM 
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Credible communication

Opportunities
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Thank you! 

Ines Verschaeve 

Ines.verschaeve@lidl.be

mailto:Ines.verschaeve@lidl.be

